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OFTEN
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Community HCPs
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Consumption of Publication Content—Mapping the Audience  
Journey to Inform Omnichannel Planning in an Open World

Adam Ruth, Ravi Subramanian, Joelle Suchy, Nancy Sladicka, Suzanne Van De Water, Ann Loftus, Beth McGhee, William Fazzone, and Laurie Valan 

Abstract
Objective: The rapidly evolving digital landscape and ever-
increasing scientific literature are changing the way that 
healthcare professionals (HCPs) identify, review, and share 
peer-reviewed publications (PRPs) of interest. An exploratory 
study was designed to map HCP behaviors to better 
understand their journey around PRPs.
Research design and methods: A qualitative online 
survey for practicing HCPs was developed. The survey 
comprised 25 questions covering 4 categories: HCP profile, 
PRP identification practices, PRP reading practices, and PRP 
sharing practices. 

Results: Fourteen US HCPs participated. Most respondents 
are community practicing (64%), have practiced for >10 years 
(57%), and have not authored a PRP in the last 2 years (57%). 
Almost half (44%) read PRPs daily or weekly.
HCPs were more likely (57%) to identify PRPs of interest 
through a targeted search than by notification via social/
medical media channels or RSS feeds. Most HCPs use 
traditional PubMed/Embase and general search engines to 
identify articles of interest (57%); medical media channels (eg, 
Medscape) and podcasts were identified as common resources 
to trigger identification and reading of PRPs (43% and 36%). 
Although only 36% became aware of PRPs via social/medical 

media channels, 71% of respondents often/very often read a 
PRP of interest if made aware via those channels. Finally, 50% 
of respondents share PRPs of interest with colleagues/peers.
Conclusions: Results of this pilot study suggest that digital 
channels (specifically social and medical media channels and 
podcasts) are a means to facilitate identification, reading, and 
sharing of PRP-related information. These results support 
initiating a broader study with larger sample sizes and may 
help inform omnichannel publication planning.
NOTE: Results in the poster differ from the abstract as more 
survey respondents were included in the final analysis

Overview
• The behaviors of healthcare professionals (HCPs) in identifying, 

reviewing, and sharing peer-reviewed publications (Pubs) are 
evolving 

• To better understand these behaviors, a quantitative online survey 
was fielded to practicing HCPs

• A total of 39 HCPs participated in the survey of which 49% were 
from academic settings and 51% from community practices

• Results from the survey were used to map the HCP publication 
journey across 4 main steps: Discover (identification of Pub) → 
Consume (reading Pub) → Engage (accessing supplemental 
content known as Pub enhancers [eg, video abstracts, slide 
summaries, podcasts]) → Advocate (sharing the Pub with others)

• This poster compares the behaviors of academic and community 
HCPs across the publication journey

Methods
• A quantitative online survey for practicing 

HCPs was developed and conducted via 
SurveyMonkey® from December 2019 to 
March 2020

• The survey comprised 25 questions covering 
4 categories: HCP practice demographics, 
Pub identification practices, Pub reading 
practices, and Pub sharing practices

• Data was analyzed for all respondents and 
for respondents stratified by:

 – Practice setting: academic or community
 – Years in practice:  0–10 years, >10 years
 – Use of social media for professional 
activities: Not at all or not often vs often or 
very often

• All data provided are descriptive statistics
• This poster compares the publication 

consumption journey of academic and 
community-practicing HCPs; additional 
stratification (eg, use of social media, years 
in practice) analyses can be found in the 
supplemental content associated with poster

Results
• Discover: Targeted searches, social media (with Twitter being the most 

common), and medical media channels (eg, UpToDate) are the most 
common means to identify Pubs of interest

• Consume: Over 60% of HCPs will proceed to reading the Pub when a 
Pub of interest is found

 – Of note, 45% of community HCPs will proceed directly to digital Pub 
enhancers in lieu of reading the Pub

• Engage: Nearly 50% of academic HCPs and 65% of community HCPs 
find Pub enhancers to be useful in understanding Pub scientific content

 – Video abstracts were considered the most useful; community HCPs also 
find infographic summaries and audio/video slide summaries to be of 
value

• Advocate: Both academic and community HCPs use email as their 
primary means to disseminate Pubs to colleagues

 – 50%–60% of HCPs will often or very often share Pubs of interest to 
colleagues

 – The availability of Pub enhancers increases the likelihood that a Pub 
would be shared 

Implications
• Publication plans should move beyond the traditional model of data 

dissemination via congresses and journals towards a broader plan that 
ensures the audience has a wider variety of ways to gain access and 
engage with the data 

• These results suggest that there is a need to increasingly consider the 
audience journey and the availability of channels that can be leveraged to 
maximize the impact of Pubs

• This includes facilitating the identification of Pubs (via Twitter and other 
social and medical media channels), the inclusion of digital Pub enhancers 
to foster engagement, and the inclusion of shareable links to increase the 
likelihood of peer-to-peer dissemination

• Additionally, the journey of a particular segment of HCPs may have notable 
differences based on the audience characteristics which are important to 
be considered
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